Abstract. This research aims to study the role of trust towards the adoption of mobile services in China. This study examined users' adoption of general mobile services by extending TAM with additional trust-related constructs. Based on the literature review from previous research, a research model with 10 research hypotheses is proposed in the study. This research model is empirically evaluated using survey data collected from a sample of 373 subjects. Seven research hypotheses are positively significant supported, while three research hypotheses are rejected in this study. The results indicate that both perceived reputation and perceived structural assurance directly affects the consumers' trust in mobile services. However, perceived environment risk does not have positive effect on consumers' trust in mobile services. Another interesting finding is that consumers' trust in mobile services does not have direct positive effect on users' intention to use mobile services.
Introduction
Along with the popularity of mobile devices and advances in wireless technology, mobile services have become more and more prevalent. Despite the rapid global diffusion of mobile devices, some mobile services have experienced much slower uptake from consumers [17] . A mobile service is a term used to describe software that runs on a mobile device. Mobile services are designed to educate, entertain, and assist users in their daily lives. While there has been an increasing availability of mobile services, limited attention has been given to user adoption of mobile services, particularly with newly developed advanced mobile services (e.g., advanced mobile services). Prevalence of mobile services depends not only on technology advancement, but also on user adoption. Most research about the adoption of mobile services was mainly based on the * Corresponding author. technology acceptance model (TAM) (e.g., [9, 19, 28, 38] [21]). Some previous research (e.g., [10, 18] ) indicated that traditional adoption theories (e.g., TAM) failed to explain the adoption of mobile services. It is believed that current research has some limitations in explaining consumers' trust in mobile services and their feelings attached to using them. Therefore, we believe that there is a need to include the trust element into the mobile services adoption research. The problem that we want to address in this research is to investigate the role of trust towards the adoption of mobile services in terms of a research model.
Based on analysis of prior literature on technology diffusion and trust, a research model is developed to investigate the adoption of mobile services. To operationalize the research model, a measurement instrument is used to measure each of the constructs. The objective of this paper is to empirically examine how well the proposed research model is able to explain mobile services adoption. The research model is analyzed using Partial Least Squares (PLS) analysis.
The remainder of this paper is organized as follows: the literature review is provided in Section 2. The research model and hypotheses are presented in Section 3. The method and process of our empirical study are described in Section 4. This is followed by a discussion of the findings and limitations of this study in Section 5. Section 6 concludes this research and suggests directions for future research.
Literature Review
The literature about technology adoption and trust is discussed in this section.
Technology Adoption Research
An important and long-standing research question in information systems research is how we can accurately explain user adoption of information systems However, TAM's limitations relative to extensibility and explanation power have been noted [6] . Many researchers have suggested that TAM needs to be extended with additional variables to provide a stronger model [27] . Some researchers have also indicated that the major constructs of TAM cannot fully reflect the specific influences of technological and usage-context factors that may alter users' acceptance [31] . Therefore, PU and PEOU may not fully explain people's intention to adopt mobile services. We believe that TAM has limitations when investigating users' adoption of mobile services, which is also confirmed by prior research work in [37] . Moreover,
